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Total Global
Production
Landscape

Source: USDA Foreign Agricultural Service
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DOMESTIC

707

~20 Billion
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U.S. PORK

INTERNATIONAL

30%

~8 Billion
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https://www.fas.usda.gov/data/production/commodity/0113000

NPB Three-
Year Sirategic
Plan Goails

Focused
Approach

S

Drive and increase the
long-term value of pork

State pork associations and
their producers are better
able to anticipate and adapt
to continuous change

Improve the lives of our
PIgs and our people



U.S. Pork:
Global Journey

U.S. pork export and world export shares, 1990-2022
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mU.S. pork exports U.S. pork imports =U.S. share of world exports

* = Carcass weight equivalent.

Source: USDA, Economic Research Service using USDA, Foreign Agricultural Service,
Production, Supply and Distribution database.
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Domestic Demand
Journey
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Younger Americans
Eat Pork Less Frequently

Total U.S. Consumer Retail Pork Purchases
(Fresh) Per Capita in 2022

13.8
LBS

5.8
LBS

GenlZ Millennials Gen X

Source: NPB Checkoff-Funded Proprietary Research, Circana, Point-of-Sale Data, 2023.

Baby Boomers

30.4
LBS

Silent Generation




Once-In-a-
Generation
Crossroads

First in the world. Third in the U.S.

CONSUMER

Gen Z & Millennials crave

taste and flavor, balance,
convenience and versatility.

PRODUCT

Pork is seen as "‘occasion

only” or value-based meat.

S




The Future Consumer s
Diverse and in Charge

N

Account for 50% of the
U.S. Population and Fresh Pork Consumption

Source: U.S. Census (3-year population trend by region), Circana (3-year trend of pork consumption [lbs]) pO’k\
checkoff






MEDIA BUY MARKETS

ADVERTISING
THAT MAKES
AN IMPACT

« Consumer marketing that's focused
on states with high pork consumption.

« State-level shopper marketing
activation with national media
partners.

* |In-store activation with key retailers.
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MULTILEVEL SUPPORT
 The Mostersna latorm & Campoign

Serves the industry & category

TASTE WHAT PORK CAN DO.
Serves the producer community (B2B & B2C) Serves the producer community (B2B & B2C)
VOR h/@:?\ WISCONSIN foork J BS SEAB
RVED X7, PORK ASSOCIATION | fasewHat, w \DROUD PAKTAER OF

CLEMENS

FOOD GROUP

Retailer/FS Operator Marketing

Serves the community and shopper
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We Started It R P

PORK'S HAVING A MOMENT.

TH EY’ RE | - N ACTUALLY, TWO. =
RUNNING il e
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WITH IT
ACTUALLY, TWO. Qo
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potbelly Pork’s having a moment. Actually, two. The
Cubano and Sweet Heat Pork BBQ. Potbelly’s doing... more
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Taste What Pork Can Do™

2,506 16.3K 193
posts followers following

Dad’s cooking this
Father’s Day

| Try this Crispy |~ J
Bacon Caesar Salau 5
fuII of flavor\U ¥ 4
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SBOUGHT TOYOU BV PEMSVLVANIA'S FIG FARMERS.
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= | @ PORK BELLY
ll'\_’éilfl”CH [ o e = BURNT EN DS R

A half pound of hickory- ~smoked,
crispy fried Pork belly cubes, tossed

TA S T E T H E ‘ 5 l in sticky jalapefio- ~honey glaze ang

topped with pickled red onions

" PERFECTLY PULLED PORK, SPICY gt
BARBECUESAUEE HONEY, & PICKLES &8

PREMIUM Pé\* > MAKE IT A FOUNDER'S pLaT£ anp SAVE!
BUDGET PI‘Ag i

pork TASTE WHAT PORK CAN DO,

GWGYS & more‘

TASTE WHAT
PORK CAN DO.
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Golbon Protein Advantage, in conjunction with the National Pork
Board, is happy to announce our next group pork promotion
open to all Golbon members with qualifying commodity pork

and bacon items billed through Golbon Protein Advantage.

Contact Mark Hotchkiss at GPA to register.
Mark-Hotchkiss@golbon.com
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EMPOWER home and
professional chefs

TASTE WHAT PORK CAN DO.
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